
Runtastic delivers an exceptional mobile experience at scale by enabling real-time execution capabilities, reacting to fitness 
events as they happen with powerful automation.

8,000,000
messages per month in 16 apps 

across 18 languages

+150,000
app downloads 

per day

RUNTASTIC SUCCESS AT A GLANCE

THE ULTIMATE MOBILE 
JOURNEY:

A member of the adidas group, Runtastic is a leading 
developer, marketer, and distributor of tracker apps and 
wearables, with over 90 million users around the globe.

Using cutting edge, real-time interactivity, Runtastic builds 
retention and loyalty by providing personalized fitness 
journeys for each individual; from the initial app download to 
continuous, long-term health transformation via engaging 
fitness plans.

Each Runtastic app user gets their own unique fitness plan, 
which motivates them to work out while building long-term 
loyalty through a highly responsive mobile integration.

Emarsys’ powerful integration capabilities, combined with 
automated multi-step programs, fuel Runtastic’s ability to 
provide relevant and timely content across in-app, push, and 
email – all in the right language.

PAIRING REAL-TIME FITNESS EVENTS WITH EXECUTION



THE CHALLENGE

UNIVERSAL EVENT INTEGRATION

Runtastic needed a data integration solution capable of collecting training results in real time, 

and then automatically identifying and providing the best fitness plan for each individual, 

regardless of device type or app. Support for this two-way engagement needed to extend to 

Runtastic’s subscribers in 18 languages, across multiple time zones around the world.

ALIGNED CROSS-CHANNEL MANAGEMENT & EXECUTION 

Building in support for apps so that they could be integrated into a highly intuitive and unified 

campaign management process, allowing multi-channel campaign orchestration, was a key 

requirement for Runtastic. Fitness feedback needed to be paired with execution that was 

capable of seamlessly pushing content via email, in-app, or push, in multiple languages across 

time zones. 

AUTOMATED FITNESS JOURNEYS

Runtastic needed to seamlessly support each individual app user on their road to fitness, from 

the moment they downloaded the app. Providing progress updates that are both relevant and 

timely is a key fitness motivator, and to keep engagement high Runtastic needed the ability to 

enrich the core experience for each individual, as they went through their workouts.

“Runtastic is the number one fitness company, 
and a trusted health advisor to over 90 
million registered users. We were looking for 
an agile marketing provider that could adapt 
to our requirements and react quickly.” 

 - Mario Aichlseder, VP of Growth, Runtastic

With a huge international active user base interacting across devices, channels, and apps, Runtastic wanted to 
consolidate communication for their users and provide the perfect fitness experience. They needed a system 
capable of processing the huge amounts of activity data in real time, so that relevant and engaging feedback 
would be triggered as subscribers trained.

Runtastic’s focus on world-class health & fitness engagement, through intelligent communication and across 
languages, needed a scalable, cutting-edge cloud marketing solution that would also accommodate their growing 
mobile needs, including: 



THE SOLUTION
The real-time capture, analysis, and execution capabilities of the Emarsys Marketing Platform perfectly matched 
Runtastic’s needs. With powerful cross-channel automation, available via a highly accessible interface, Runtastic 
could easily manage their digital marketing strategies to meet their objectives using engaging and personalized 
customer content.

Emarsys agile technology enabled a seamless communication experience on the go, with:

Armed with complex automation capabilities, Runtastic applied real-
time analytics to workout results across their entire user base to create 
programmatic triggers that launched as soon as training goals or key 
milestones were reached. Congratulatory in-app messages were then 
sent, suggesting fitness plan upgrades or additional fitness activities that 
strengthened loyalty. Push messages could also be delivered to friends on 
social platforms, encouraging them to motivate the current user in their 
current fitness activity.

1. POWERFUL CUSTOMER RELATIONSHIP MANAGEMENT

The Emarsys SDK enabled Runtastic to update their apps to synchronize 
with the Emarsys database as users powered through their fitness plans. 
Powerful relational databases and API calls let Runtastic merge activity 
streams in the unified customer profile, giving the clearest and most 
complete overview of each user. With individualized actionable indicators, 
Runtastic had the fuel for highly accurate and intelligent automation 
programs.

2. SOPHISTICATED AUTOMATION AND EXECUTION

3. PERSONALIZED CONVERSION TRIGGERS

Runtastic designed and automated complex conversion strategies across 
all apps, devices, and time zones. Built in support for in-app messaging, 
combined with SMS, push, and email notifications, allowed Runtastic 
to create 360° cross-channel workout experiences. Blending triggered 
transactional messages with standard congratulations meant that the 
right kind of incentive would be provided at the right time – automatically.



Runtastic is one of the best-known sports and running 
app developers in the world, and currently has 19 apps 
available across three different mobile operating systems. 
They develop activity tracker apps, hardware (wearables), 
and offer online services (training logs, data analysis, and 
user comparison) with the overall goal to improve their 
users’ fitness.  

With 90 million users, and 8 million push messages across 
18 languages per week, they truly are a global player in 
the wearables market.

www.runtastic.com

Emarsys is the largest independent marketing platform 
company in the world. Our software enables truly 
personalized, one-to-one interactions between marketers 
and customers across all channels — building loyalty, 
enriching the customer journey, and increasing revenue. 
This enables companies to scale marketing decisions and 
actions far beyond human capabilities.

Since 2000, Emarsys has helped over 1,500 brands in 
over 140 countries to connect with 3.2 billion customers 
around the world. Each day, we deliver more than 350 
million personalized interactions across email, mobile, 
social and web, leading to millions of daily purchase 
events on our software. Learn more at emarsys.com.

THE RESULTS

“The unified management platform is key. 
Being able to plug in different products and 
channels, analyze, and act upon the results 
from one single dashboard significantly 
improves productivity and efficiency.”

- Mario Aichlseder, VP of Growth, Runtastic

The power of the Emarsys Marketing Platform enables 
Runtastic to provide fully personalized fitness plans for 
all their app users at scale, while optimizing resource 
management, time, and delivery speed of the marketing team. 

Agile enough to accommodate the daily growth rate of 
150,000 new app downloads per day, Emarsys keeps each 
Runtastic user at the heart of their own personalized training 
regime, with complex conversion programs that seamlessly 
blend event capture with response execution.

Using automated conversion scenarios built around the 
health and fitness of their 90,000,000+ customers, 
Runtastic are able to provide the same world-class 
experience on mobile as they do via email. 

By combining sports and technology, Runtastic aligns 
their brand with the health of their users, strengthening 
engagement, loyalty, and boosting retention. 

+300%
increase in campaign 

creation efficiency

8,000,000+
app opens invoked 

from campaign content 

200+
data points for customer 

journey optimization


